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from your

BOARD PRESIDENT

Hello Neighbors

By the time this edition gets to you we should be seeing several 
changes to our neighborhood. The new playground equipment 
should either be going in or, at least, getting very close. This one 
will consist of a four panel climbing wall, four swings including 
two "toddler buckets," and a play structure with several slides 
and other fun things for the kids. The play structure will be 
under a 40' by 40' shade, and since we realize that an occasional 
tropical storm or hurricane comes through here, the shade will 
have a quick release method to reduce chances of damage. Also, 
such a large shade will make it possible for parents to have a 
shaded area closer to their kids than the gazebo. Additionally, 
if we ever choose to expand the play structure, we will be able 
to do so with relatively minor modifications.

The main two things we've learned during this process is that 
commercial grade play equipment is expensive and the amount 
of required safety zone around each part of the structure is what 
I would call huge! It always looked like we could just fit some 
additional stuff in there but with the required safety margins, 
there was no way.

We are now in the process of receiving three bids pertaining 
to placing a sidewalk on the northwest side of Edgewood Place 

from Young Oak to Valiant Woods which is approximately 850 
feet. This should be all be completed by summer, or so I believe.

The three street lamps along that same stretch of Edgewood 
Place should have been installed on April 4. That should make 
it a bit brighter in the evenings (once standard time comes 
back in the fall) for the residents going to the mailbox clusters 
in that area.

Later sunsets and, happily, comfortable evenings should 
encourage us to get out and enjoy walking, running or 
whatevering in the neighborhood. It is the best way to meet 
other neighbors---97% of them are pretty nice----okay, now 
everybody will want to know who the other 3% are.  As for me, 
I haven't met them---they're all pretty good, except for .........

That's all for now. Oh yeah, if you do have any suggestions or 
questions, please feel free to call me at my cell phone number 
or e-mail me. Both are on our webpage at stoneforestha.org. I 
still don't bite!

Thanks,
Dick Leonard
HOA Pres.
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STONE FOREST HOA

Spring, Texas 77379
HOA BOARD

PRESIDENT
Richard Leonard ................................5423 Chelsea Fair Lane
Contact ...............................................832-717-0749 (Home)
  .......................................................... 361-946-1838 (Cell)
  ............................................................. j24hd@yahoo.com
  ..............................................Term Ends 2015 (2-year term) 
VICE PRESIDENT
Tod Bisch ............................................5223 Sunlight Hill Ct.
Contact ............................................................ 281-370-0120
  ........................................................ todnlorri@gmail.com
  ..............................................Term Ends 2014 (2-year term) 
SECRETARY
Eric Holdt ................................................. 19318 Young Oak
Contact ................................................. 281-203-7383 (Cell)
  .................. ............................Eric_Holdt@huntsman.com
  .................. ..........................Term Ends 2014 (2-year term)

TREASURER
Robin Jones ..............................................19210 Holly Shade
Contact ........................................................... 281-376-5511
  .......................................................... 281-382-5228 (Cell)
  .................. ...................... RobinGriffithJones@yahoo.com
  .................. ..........................Term Ends 2015 (2-year term)
DIRECTOR AT LARGE
Stephan Hancock ........................... 5115 Sunlight Hill Court
Contact. .............................................stephan.hsfhoa@att.net
  .................. ..........................Term Ends 2015 (2-year term)

KLEIN ISD
Klein ISD website: ...........................http://www.kleinisd.net/
Kuehnle Elementary School ............................ 832-484-6650
Strack Middle School ...................................... 832-249-5400
Klein Collins High School .............................. 832-484-7811 

CHAPARRAL MANAGEMENT CO. 
281-537-0957

www.chaparralmanagement.com 
Mailing address:

P.O. Box 681007, Houston, TX 77268-1007
Physical address: 

6630 Cypresswood Dr. Suite 100, Spring, TX 77379

UTILITIES
Bridgestone MUD (water district) ....................... 713-983-3602 
  ...............................P.O. Box 90045, Houston, TX 77290 
Centerpoint Energy (to report street light outages) .... 713-207-2222 
  ................................. www.centerpointenergy.com/outage
Harris County Health Dept. .....www.harriscountyhealth.com 
Harris County Precinct #4 .............................. www.hcp4.net 
Comcast (cable) .................. 713-462-9000, www.comcast.com 
U.S. Post Office ............................................1-800-275-8777
  ..............................7717 Louetta Rd. , Spring, TX 77379
Republic Waste  ......................................................................

Trash pick-up days: Mondays & Thursdays
NEWSLETTER INFORMATION
Articles ....................... kserventi@chapparalmanagement.com
Publisher - Peel Inc ..................................... www.peelinc.com
Advertising ...................................................1-888-687-6444

5211 FM 1960 W @ Champion Forest - 281.440.5353
7312 Louetta @ Stuebner Airline - 281.376.2442

Attention Retailer:
Please note that Hallmark has developed new brand identity standards, which are
reflected in the logos provided on this page and in the ad slicks. We suggest you have
your store name reproduced in 18 point Gill Sans regular and your address in 10 point.
Please do not run the Hallmark logo along with your store name. The layout is designed
to incorporate the logo in a specific graphic manner.

Note: Hallmark colors are Gold (PMS 130) and Plum (PMS 268).

Rachael’s

Family Owned and operated since 2000
www. facebook.com/RachaelsHallmark *Not to be combined with any other offers or used on sale merchandise

any $10 purchase
$2oo OFF

Easter Sunday is
April 20th

expires 4/15/14

Klein United Methodist 
Church Presents:

17th Annual
EggStravaganza Market

www.kleinumc.org
281.353.8202

WEDNESDAY, APRIL 9, 2014, 10 AM – 6 PM,

LOCATED AT 5920 FM 2920 IN SPRING, TX.

This upscale shopping market features unique gifts, home 
décor, plants, clothing, accessories, quilts and more! Join us 
for a tea-room style lunch, silent auction, and a great day 
of shopping!
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5511 Louetta • Spring, TX

Robin Griffith • 281-376-5511 • RobinGriffith.com

Robin Griffith
281-376-5511
RobinGriffith.com

Auto • Renters • Home • Life
Serving Spring since 1999

Empty Nest Chance To Chase Forgotten Dreams
Middle age woes are hard enough to deal with, but throw in empty 

nest syndrome and it is a recipe for potential depression. Psychologists 
at Baylor College of Medicine in Houston say not to look at it as an 
ending, but as the beginning of a new stage in life with more time to 
travel, develop new hobbies, rediscover forgotten dreams and get to 
know your spouse all over again.

"Parents have channeled all of their energy into their children for so 
long they may not know what to do with their time once they leave," 
said Dr. James Bray, associate professor of family and community 
medicine at BCM. 

Empty nest syndrome often leads to divorce, but parents should 
assume that leaving your spouse will make the unhappiness go away.

"Marriage takes time and energy, so make the effort to get 
reacquainted,” Bray said.

Talk with friends to reevaluate goals and take note of some lifelong 
dreams you haven't had time to accomplish, said Bray. There may be 
more time to take dance classes, travel, exercise or go back to college to 
retool skills. The empty nest transition usually lasts six months to a year, 
depending on how well parents can adjust to their newly found freedom. 
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RE/MAX Vintage

10130 Louetta Rd. Ste# J
Houston, TX 77070

Gabriel Perez
Realtor

p 832-928-7467
f  281-320-5830
gabriel152@att.net

TheGabrielPerezTeam.com

FREE HOME 
WARRANTY 

WITH LISTING
CALL FOR DETAILS

BLOOD PRESSURE
TAKE CONTROL OF THE SILENT KILLER

High blood pressure, or hypertension, is sometimes called the silent 
killer because there are often no symptoms. That’s why keeping track 
of blood pressure is one of the most important things a person can do 
to stay healthy, said doctors at Baylor College of Medicine.

Left untreated, hypertension, can cause organ damage over time, 
leading to heart attack, blindness, kidney failure or stroke, said Dr. 
Biykem Bozkurt, professor of medicine at BCM.

Some factors that are associated with hypertension are diabetes, 
family history of hypertension, being overweight, taking in too much 
sodium, drinking excessive alcohol and smoking. Generally a healthy 

reading is 120/80, and hypertension diagnosis is made at 140/90. People 
considered prehypertensive generally have readings that fall between 
120/80 and 140/90. Doctors always check blood pressure as part of 
appointments and there are also many locations where blood pressure 
machines are available for anyone to have their pressure checked. 
Bozkurt advises talking to a doctor to determine if your reading is at 
a healthy level rather than taking the machine's reading at face value.

“For a relatively healthy person not suffering from any other illnesses, 
only a few lifestyle changes like diet modifications and exercise may be 
needed,” said Bozkurt.
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CROSSWORD PUZZLE

View answers online at www.peelinc.com

ACROSS
1. Charge 
5. Syrian bishop 
9. Against 
10. Landing 
11. Leaves 
12. Boom box 
13. Allure 
15. African antelope 
16. Polite 
18. Leafy green 
21. Marry 
22. Esophagus 
26. Woken 
28. Goad 
29. Type of tooth 
30. Refer 
31. Posttraumatic stress     

disorder 
32. Sieve

DOWN
1. Nativity scene piece 
2. Competition at the Greek  

games 
3. Capital of the Ukraine 
4. Symbol 
5. Expression of surprise 
6. Emblem 
7. Pickle juice 
8. A ball out of bounds (2 wds.) 
10. Twist violently 
14. Ripper 
17. Strums 
18. Slough 
19. Ross ___, philanthropist 
20. Gods 
23. Brand of sandwich cookie 
24. Seaweed substance 
25. Cabana 
27. Blue

© 2006. Feature Exchange

ACROSS
1. Grabs 
5. Capital of Western Samoa 
9. Healing plant 
10. Canned chili brand 
11. Baby powder 
12. Howdy 
13. Mexican food brand 
15. Billion years 
16. Smash 
18. In abundance 
21. Scarf 
22. Prejudice 
26. Living 
28. National capital 
29. Fathers 
30. Margarine 
31. Entertainer 
32. Nightly tv show 

DOWN
1. North Atlantic Treaty 

Organization 
2. Winged 
3. Fastening device 
4. What the confederates tried to do 
5. Dined 
6. Whiter 
7. Ice house 
8. Hurting 
10. Brand of soda 
14. Literature 
17. Baron 
18. Embarrass 
19. Crippling disease 
20. Dens 
23. Island 
24. Killed 
25. Cow noises 
27. Animal doctor

Crossword Puzzle

© 2007. Feature Exchange

ACROSS
1. Grabs 
5. Capital of Western Samoa 
9. Healing plant 
10. Canned chili brand 
11. Baby powder 
12. Howdy 
13. Mexican food brand 
15. Billion years 
16. Smash 
18. In abundance 
21. Scarf 
22. Prejudice 
26. Living 
28. National capital 
29. Fathers 
30. Margarine 
31. Entertainer 
32. Nightly tv show 

DOWN
1. North Atlantic Treaty 

Organization 
2. Winged 
3. Fastening device 
4. What the confederates tried to do 
5. Dined 
6. Whiter 
7. Ice house 
8. Hurting 
10. Brand of soda 
14. Literature 
17. Baron 
18. Embarrass 
19. Crippling disease 
20. Dens 
23. Island 
24. Killed 
25. Cow noises 
27. Animal doctor

© 2007. Feature Exchange
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Summer camps come in a wide variety of interests and themes -- from 
music and sports camps to weight-loss and peace corps camps -- there is a 
camp for every child who has ever said, “I’m bored.” How do parents sort 
through them all to find the right one for their child? Dave Ettenberg, 
co-owner of Camp Shane (a weight-loss camp for kids), recommends 
that parents consider these six guidelines before registering your child.

1. The Staff  What are the camp’s hiring procedures? Do they check 
references and run complete background checks? Also - many camps 
hire teens as junior counselors, which can be a wonderful experience 
for all, but it can cause problems if the camp relies too heavily on this 
cheaper workforce. It is important that a number of experienced adult 
staff members are on hand to deal with any problems that may arise. 
Also, ask to speak to the camp’s director, he or she sets the tone for 
absolutely everything and will be able to give you an immediate sense 
of the camp’s culture.

2. Referrals Get them, but get meaningful ones. Don’t make the 
common mistake of relying solely on the names offered to you by 
the camp—these are typically hand-selected and will undoubtedly be 
positive. Instead, try to get five names of families that live within 20 
minutes from you to ensure a more random sampling. It’s ideal if you 
can ask someone you know whose child has attended the camp. If you 
don’t know anyone personally, ask around in your community, chances 
are you’ll find people.

3. Healthy Atmosphere If possible, try to visit the camp during the 
summer while in session to ensure there is an active, “happy” atmosphere, 
with a non-cliquey and non-threatening environment. It should be a 
place where your child can find strong support and make lifelong friends. 
Also, ask about the kind of food that is served at the camp—make sure 
they provide healthy, balanced meal options. You would be shocked to 
see what’s on the menus at some “reputable” camps.

4. Marketing Materials Read all marketing materials carefully. If 
they are sloppy and unimpressive it may reflect how they run the camp. 
On the flipside, beware of materials that appear super-slick; a surprising 

number of camps are now owned by corporations or investors who 
produce the marketing materials but have zero contact with your child. 
Look for realistic reflections of the camp and specific information that 
will give you insight to determine if the camp’s philosophy, people and 
procedures will create the best experience for your child. Also, make sure 
to read the fine print; some weight-loss camps in particular advertise 
insurance reimbursements – but check with your particular carrier, as 
this is often times not the case.

5. The Facilities Are the buildings in good repair? Has everything 
been freshly painted? Has the grass been cut? Chances are if they don’t 
take care the facility, they won’t do such a good job with your child.

6. Kid’s Choice Make sure to keep your child involved with the 
decision-making process. He or she needs to be comfortable with the 
camp, or the experience won’t be optimal. Also, does your child want 
to focus in on a special skill or sport? Be sure to consider his or her 
specific interests and needs. State-of-the-art athletic fields are great but 
they won’t do anything for a kid who loves music.

Taking time to research summer camps is key to ensuring a fun, safe, 
and enriching environment for your children - but it doesn’t have to be 
overwhelming,” said David. “By focusing your search based on a few 
key factors and by asking the right questions, you can easily find a great 
match that suits your child’s particular needs.”

ABOUT CAMP SHANE.
For more than 45 years, David Ettenberg’s family has owned and operated Camp 

Shane, successfully helping children shed pounds and establish a healthy, confident lifestyle 
at Camp Shane (www.campshane.com) Currently Camp Shane operates in Georgia, 
New York, California and Arizona; Camp Shane Texas will open this summer in San 
Antonio. Kids shed unwanted pounds, gain self-esteem and learn how to live a healthy 
lifestyle while having a blast.  An average weight loss for campers is 10-15 pounds in 
three weeks; 20-25 pounds in six weeks; and 30-35 pounds in nine weeks. For more 
overweight campers, it is not unusual to lose more than 50 pounds over the summer.  
Camp Shane has been featured in all national media, including NBC Nightly News 
with Brian Williams, 20/20, Oprah, Dr. Phil, MTV and Family Circle. 

Choosing a Summer Camp
By David Ettenberg, co-owner of Camp Shane
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At no time will any source be allowed to use the Stone Forest Flyer's contents, 
or loan said contents, to others in anyway, shape or form, nor in any media, 
website, print, film, e-mail, electrostatic copy, fax, or etc. for the purpose of 
solicitation, commercial use, or any use for profit, political campaigns, or other 
self amplification, under penalty of law without written or expressed permission 
from Peel, Inc. The information in the Stone Forest Flyer is exclusively for the 
private use of the Stone Forest HOA and Peel, Inc.

DISCLAIMER: Articles and ads in this newsletter express the opinions 
of their authors and do not necessarily reflect the opinions of Peel, Inc. 
or its employees. Peel, Inc. is not responsible for the accuracy of any facts 
stated in articles submitted by others. The publisher also assumes no 
responsibility for the advertising content with this publication. All warranties 
and representations made in the advertising content are solely that of the 
advertiser and any such claims regarding its content should be taken up 
with the advertiser.
* The publisher assumes no liability with regard to its advertisers for misprints 
or failure to place advertising in this publication except for the actual cost 
of such advertising.
* Although every effort is taken to avoid mistakes and/or misprints, the 
publisher assumes no responsibility for any errors of information or 
typographical mistakes, except as limited to the cost of advertising as stated 
above or in the case of misinformation, a printed retraction/correction.
* Under no circumstances shall the publisher be held liable for incidental or 
consequential damages, inconvenience, loss of business or services, or any 
other liabilities from failure to publish, or from failure to publish in a timely 
manner, except as limited to liabilities stated above.

Bashans Painting
 & Home Repair

• Interior & Exterior Painting
• Hardi Plank Installation
• Wood Replacement
• Sheetrock Repair
• Interior Carpentry
• Cabinet Painting
• Wallpaper Removal and  
  Texturizing
• Pressure Washing
• Fence Repair/Replacement

Commercial/Residential
Free Estimates

281-347-6702

References Available • Fully Insured
NO PAYMENT UNTIL COMPLETION

281-731-3383cell

bashanspainting@earthlink.net

• Garage Floor Epoxy
• Custom Staining
• Roofing
• Gutter Repair/Replacement
• Faux Painting
• Door Refinishing
• Window Installation
• Trash Removal
• Ceiling Fan/Light Fixtures

Easy Online Sign-Up at 

USE “NEIGHBORHOOD NEWSLETTER” AS REFERRAL

BrilliantElectricity.com

BRILLIANT ENERGY = SERIOUSLY LOW RATES

BRILLIANT ENERGY’S ELECTRICITY RATES CHALLENGE 
THE RATES OF EVERY OTHER PROVIDER IN TEXAS!

LOCK-IN A LOW ELECTRICITY RATE FOR
UP TO 3 YEARS

Brilliant Energy Texas OUC #10140

BRILLIANT ENERGY IS RECOMMENDED BY TEXAS ENERGY 
ANALYST, ALAN LAMMEY THE HOST OF THE “ENERGY 

WEEK” RADIO SHOW ON NEWSTALK 1070 KNTH!

Ask the “Energy Analyst”
281.658.0395

GREAT BUSINESS RATES TOO!

Sudoku
The challenge is to fill every row across, every column down, and every
3x3 box with the digits 1 through 9. Each 1 through 9 digit must appear
only once in each row across, each column down, and each 3x3 box.

© 2007. Feature Exchange

A
C
R
O
SS

1.
 T

ac
k 

5.
 G

ia
nt

 
9.

 P
hi

lip
pi

ne
 d

is
h 

w
ith

 m
ar

in
at

ed
ch

ic
ke

n 
or

 p
or

k 
11

. J
ou

rn
al

is
t's

 q
ue

st
io

n 
12

. T
in

y 
in

se
ct

s 
13

. C
ut

 o
f 

be
ef

 
14

. S
ch

oo
l g

ro
up

 
15

. S
ou

th
 

17
. U

ni
te

d 
St

at
es

 
18

. B
ot

tle
 n

ee
d 

20
. U

ps
et

 
22

. C
ow

's
 c

ho
w

 
23

. Y
ea

r 
(a

bb
r.)

 
24

. C
om

pu
te

r 
m

ak
er

s 
27

. B
re

w
s 

29
. S

le
ep

 d
is

or
de

r 
31

. P
ar

en
t t

ea
ch

er
 g

ro
up

s 
32

. S
tr

on
g 

ro
pe

 f
ib

er
 

33
. B

en
d 

34
. D

ec
or

at
iv

e 
ne

ed
le

 c
as

e

D
O
W
N

1.
 I

nc
lin

e 
2.

 C
ha

ng
e 

3.
 S

m
al

l p
ar

tic
le

 
4.

 C
om

pa
ss

 p
oi

nt
5.

 N
ig

ht
 b

ir
d 

6.
 B

od
y 

sn
at

ch
er

 
7.

 C
ul

tiv
at

e 
8.

 V
ol

ca
no

 
10

. C
ha

ng
e 

in
to

 b
on

e 
16

. M
us

ic
al

 p
ro

du
ct

io
ns

 
18

. C
an

ad
ia

n 
pr

ov
. 

19
. P

al
la

di
um

 (
ab

br
.)

 
20

. M
an

y 
21

. P
er

fe
ct

 
22

. C
ap

ta
in

 (
ab

br
.)

 
24

. I
ns

tit
ut

io
n 

(a
bb

r.)
 

25
. S

w
ai

n 
26

. A
fr

ic
an

 c
ou

nt
ry

 
28

. F
as

t p
la

ne
 

30
. P

as
tr

y 

©
 2

00
6.

 F
ea

tu
re

E
xc

ha
ng

e

Vi
ew

 a
ns

w
er

s o
nl

in
e a

t w
w

w.
pe

eli
nc

.co
m

SUDOKU

Sudoku
The goal is to fill in the grid so that every row, every column, and

every 3x3 box contains the digits 1 through 9. Each digit may
appear only once in each row, each column, and each 3x3 box.

© 2006. Feature Exchange
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Mention this ad for your VIP deal. 
CALL NOW!

FREE 5 tuner Genie HD/DVR
Instant rebate on all packages
Record, watch and playback in 

HD from any room

FREE Installation
Up to 3 FREE additional 

HD client boxes
FREE HBO, Cinemax, Starz 
& Showtime for 3 months

DIRECTV is rolling out 
the RED CARPET

Pricing exclusively 
for Residents

1.888.799.0512

DIRECTV

$29.99
Prices starting at


